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The Poppelmann Corporate Groupe — Your reliable partner
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Since 1949, the family-owned company of
Poppelmann, with its  five  production
sites and 665 injection molding machines and
thermoforming lines and extruders, has grown
into a leading manufacturer in the plastics
processing industry. In more than 90
countriespeoplevaluethequalityweoffer,"madeby
Poppelmann”, which is driven by our more
than 2,000 highly qualified employees - our
“Poppelmen and Poppelwomen™.

Driven by the motto “We do it. Better., we
are fully committed to face all challenges that
are driven by our customers and business
partners from a wide range of industry sectors
with our four areas of operation TEKU®, K-TECH®,
KAPSTO® and FAMAC®.

‘We' in “We do it. Better.” stands for all of us -
all employees, the management team and the
executive board - today and in the future.

Our daily business is aligned with our integra-
ted management system, PPX. PPX determines
our conduct; internally to the same extent as
externally with respect to our business
partners and the public.

Thereby we align ourselves to the following four
PPXprinciples:
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1. We create added value for our customers.
What is our stance and position:
Uncompromising customer orientation:

Our thoughts and actions are oriented to our
customers. We regard their challenges and needs
to be our own. In all areas and in all processes.

Partnership:

We are not looking for short-term business, but a
long-term partnership that is profitable for both
parties.

Enthusiasm:

We are not satisfied with merely fulfilling the
minimum requirements of our customers.
We want to exceed their expectations and
become our customer’s favorite partner, who the
customer is willing to recommend to other
organizations.

2. We are successful through our employees.
We strive this every day.
Result orientation:

We agree on targets and then give our
employees freedom and room to act, without
micro-management from above.

Management:

We understand management to be serving
and facilitating, not controlling. We lead with a
vision. We have an objective, we know our
strategy and then break this down into our areas.

Appreciation:

As well as clarity about the matter in hand, an
extremely high degree of appreciation when
dealing with each other is an absolute must for all
of us. In every situation, without exception, both
internally and externally.
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3. We actively shape our future with creativity
and innovation.

Change as an opportunity:

The status quo is always only the second-best
solution.

1% better every day:

Continuous small improvements have an

enormous effect in total.
Focus:

We always concentrate our energy on a few
important problems or potentials. Thereby, we
can devote our undivided attention to these.

4. \We achieve outstanding sustainable results.
Get to the heart of the matter:
Result orientation:

We measure our actions by the result: “What was
the outcome?”

Targets:
We set ourselves ambitious but realistic targets.
Key figures:

We measure and control whether we achieve our
targets and the measures that are required by
means of clear and transparent key figures.

All companies of the Poppelmann
corporate group are explicitly committed to their
corporate social responsibilities during their
business activities.

This code of conduct describes how we - the
executive board, management team and all
employees — want to provide our adherence to
global demands regarding ethical and moral con-
duct, as well as proper compliance with competi-
tion and antitrust regulations. This also includes
the facilitation of fair and sustainable standards
in doing business with our suppliers and custo-
mers, as well as all members of the group.
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Scope of application

This code of conduct summarizes the basic
rules and principles that are important to us in
one document. It applies to all the companies
in our globally active corporate group, and in
equally to the executive board, management
team and each individual employee.

Compliance with laws,

ethical practices

regulations and

We comply with applicable laws and regulations
of the countries in which we operate. The security
and legitimacy of our actions, our products and
our processes are always presupposed and not
negotiable.

In our day-to-day actions, we are guided by
universally valid ethical values and principles,
integrity, honesty and human dignity.

Business secrets and confidential information

We treat business secrets confidentially and
take the necessary steps to protect confidential
information of our business partners against
access and insight by unaffiliated colleagues and
other third parties in an appropriate manner.

Global guidelines

Our corporate group follows the United Nations
Universal Declaration of Human Rights and the
core labor standards of the International Labor
Organization (ILO).). Therefore, the following
principles apply in particular:

Basic rules

At all times, all company members and
business partners must be treated with

dignity and respect. Our daily activities as a
global business enterprise are always in
accordance with the applicable national and
international standards and in compliance with
internationally recognized human rights!.
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Child labor

We reject child labor and any kind of exploitation
of children and adolescents and strictly adhere to
the relevant laws.

Forced labor

We reject any form or similar conditions of forced
labor. Employees must not be forced to work
either directly or indirectly by force or
intimidation?.

Appropriate compensation

All employees should receive a fair salary for a
full-time job that is at least sufficient to meet the
basic needs. This must be paid out in a practical
manner (cash, check, bank transfer) and a salary
statement to an appropriate extent®.

Working hours

Working hours comply with applicable national
legislation, industry standards or the relevant
ILO conventions®.

Occupational health and safety

National and international regulations for the
safeguarding of health and safety at the
workplace are respected. Appropriate systems
are to be developed and set up to avoid risks to
health and safety®.

Ethical and social principles

A culture of equal opportunity, mutual trust and
respect is very important to us. Therefore, we
pay attention to compliance with the following
principles:

2Cf, ILO conventions 29 and 105
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Non-Discrimination

We treat all employees equally regardless of
gender, age, skin color, culture, ethnicity,
sexual identity, disability, religion or belief. We
promote equal opportunities and prevent
discrimination in the recruitment of people, as
well as in the promotion of people and in the
granting of education and training to people.

Harassment

No employee is subjected to corporal
punishment or any other physical, sexual,
psychological or verbal harassment or abuse in
our corporate group of companies.

Freedom of speech

The basis for mutual trust and cooperative
cooperation is an open and constructive
dialogue characterized by mutual respect.
Therefore, the right to freedom of expression and
opinion is guaranteed.

Privacy
Privacy is respected.

Sustainable environmental and climate
protection

Sustainable environmental and climate
protection as well as resource efficiency are
important corporate goals for us. Both in the
development of new products and in the
operation of production equipment, we make
sure that all the resulting effects on the
environment and climate are kept as low as
possible and that our products make a
positive contribution to environmental and
climate protection.

Each employee is responsible for treating the
natural resources with care and contributing
to the protection of the environment and the
climate through their individual behavior.
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Compliance with the code of conduct

Our executive board and management team have
a special role model and can be measured in
their actions to an extent to the Code of Conduct.
They are the first point of contact for questions
regarding the understanding of the regu-
lations, and ensure that all employees know and
understand the Code of Conduct. As part of
their leadership role, they prevent unacceptable
behavior or take appropriate measures to prevent
breaches of the rules in their area of
responsibility.

Violations will be prosecuted evenly and
consistently. Every employee working in the
Poppelmann group, as well as every customer,
supplier, service provider or external stakehol-
der has the right to draw attention to possible
violations of this Code of Conduct and can use
the following ways:

a. Viaemail to

compliance@poeppelmann.com

b. Written (also anonymous) by mail or via the
internal mailboxes (such as the , Idea Box™) to the
Compliance Officer of the Poppelmann Group,
Mr. Jargen Nordlohne

c. By telephone to the compliance officer,
Mr. Jurgen Nordlohne +49 (0)4442 982-1735

d. Indirectly (also anonymously) through a
person of trust (such as the works council)

This Code of Conduct is kept up-to-date and
updated as necessary.
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